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https://drive.google.com/file/d/1yU8sKhd1wlMmeWn86h7x-TdNXOz7Qqb-/view?usp=drive_link




BRAND AlM

Inspired by Italian fashion design, we
responsibly create excellent collections
to make the future of our children
extraordinary
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Manifesto

Children are our tomorrow.

This is why at Original Marines we feel a great
responsibility. Because to dress a child is to dress the
future.

And today’s world does not seem to be cut out for
children.

Huge changes are throwing it into disarray and when the
children grow up it will be too late for action.

It is up to us to plan today for a better future.

We believe that children deserve the world to be as safe as
our clothes.

A world they will enjoy taking care of, when their time will
come.

For this reason, we want to be a positive force. Protect the
planet and its people. Enhance the uniqueness of each
person and each element of nature, restore the balance.
Respect the world in every part, so it can finally become a
children- friendly world.

A future-friendly world

WEAR THE future
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CSR

OM has always tried to establis
external stakeholders focused
seriousness.

The objective of our sustaina
incorporating the principles o
value chain.

A series of concrete initiatives that short
towards the ambitious goal of buildi
society that offers the same opportu
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Entry into foreign markets Partnership and licensing Grothboom Internationalization and Newborn Onebrand, onecompany

Distribution in the Middle East Signed a multi-year licensing The company sellout reached Growth of the network: 505 The corporate name changes

and expansion of the product contract with Warner Bros. for 20 million garments in a franchised and 65 owned stores in from Imap Export S.p.A. to

range with a complete line of the use of Looney Tunes, and single year Italy and 140 between Europe, Original Marines,

casual and sportswear for the it is still in place. Asia and Africa. Launch of the strengtheningthe company'’s

entire family Newborn line for the 0- 18-month identity, with the brand total
range. worth of 40 million euro.

1986
[ ®

1998
[ ] .

2010

2017
® o

2019
L @ L

1983

Birth of Original Marines The
white T-shirt is the brand’s
iconic product. From ‘83 to
‘92 about 25 million
garments sold.

1993

Distribution strategy

From wholesale to
monobrand. In a ten-year
period, Original Marines
established about 400 points
of sale between franchised
and owned stores in Italy and
abroad.

® ®
2007

Market share

Original Marines became
leader in the medium range
kidswear market with 9.0%
market share

2011

Awards and development

The group'’s revenue exceeded
200 million. Original Marines
received from Disney, a partner
for many years, the Quality
Products Awards 2011 in the
“Integrated Communication and
Marketing” category.

2018 2023

La fusione Governance and Managerialization
Imap Export S.p.A. incorpora The organizational structure is
TRADER s.r.| per sviluppare strengthened with the inclusion of

e ottimizzare la rete di punti the General Director reporting to
vendita del Gruppo. L'ingresso the President of the Board of

nel programma Elite Growth Directors. This organizational
Italy&Europe di Borsa Italiana evolution will favor the achievement
consacra |'azienda tra le realta piu of the next challenging growth
interessanti del paese. objectives.
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Our team

Behind the creation, marketing and sales of our collediot

there is a lot of work.

It takes more than 1000 people, of which 160 employees at
the headquarters alone, to get it done. They strive every day
to maintain the high quality of our clothes and of our level of
service, to make everything appear effortlessly and naturally
beautiful.
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Safety first

All textiles reaching our factories come from producers
OEKO-TEX 100 certified, an international standard for
textile products’ safety.

We are also a member of the BCI - Better Cotton Initiative,
selecting cotton from sustainable sources.

t
OEKO-TEX® b 't”)vés '{‘é?
STANDARD 100 § %

BetterCotton.org/MassBalance
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A strong code of
conduct :

All our suppliers adhere to a precise Code of
Conduct that rejects child labour, forcediab
and any kind of discrimination, guaranteeing
healthy workplace, adequate salaries and respe
for all regulations protecting the environm
It would be unthinkable for us to work with 1
who have values different from ours.;: ) s
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Headqua

We began in Nola in 1983 from a simple wdf
Meanwhile, we have explored new styles an
new continents. But the place we always call home is
our headquarters, a space of over 10,000 sqm where

still today every collection is conceived. =
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Our numbers

ZOOmIn 485

Revenue Stores
in ltaly

150

Stores
abroad

1700+

Total
Employees

130

Employees at the
headquarter

Dati aggiornati al. 03/24
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In ltaly
364

With more than 450 stores all over Italy, Original
Marines is one of the most popular clothing brand in

the country in the kids fashion sector. 8 1
CV

The stores, half of which directly owned, are constantly
renewed to better reflect the evolution of a brand that
keeps on growing, just like its little customers.

40

Franchising

Data updated 03/24
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Around the world

From Russia to Balkans, until the Middle East, tens of thousands of

children in Europe, Asia and Africa wear Original Marines.

150

Stores

abroad

40

Around the
WWelgle

Data updated 03/24
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